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Campaign Overview: 

 

 

 

Clicks/Interactions- No. of people clicked on ad and come to our website. 

 

 



Impressions- No. of times our Ad is visible in Google when we search for related business 

keyword or query. 

 

 

 

 

Conversions-Conversion is the goal that we setup to record people filling up the form, 

purchasing any product, adding to cart & done with the payment. 

 

 

 

 

 

Avg.CPC-This is cost per click. An average amount that we pay for one click. 



 

 

 

 

CTR-Clicks/Impressions is CTR Percentage. 

 

 

 

Here’s ad Detailed PPC Analysis Report where we’ll learn about how PPC works? 

Campaign- First thing is creating a campaign. We give the name to the campaign that best describe our 

business niche. Below is the reference screen-shot of one of our existing PPC account. Here we can see 4 

campaigns are running 



 

 

Ad Groups-Under campaign, there are multiple ad groups based on different sort of services. These ad-

groups comprises group of keywords. Keywords are user queries through which a person searches into 

the search engine. 

 

 

Keywords-Under keywords, there’re a few business related search queries that are listed on. It best 

describes the business. Every business have different keywords that we do research through different 

tools, competitor business URLs etc. 





 

 

 

Ad Schedule/Device Bid Adjustment- In Google Ads, we do have an option to run ads at particular 

time/day as per business hours to avoid extra spending. Also if we are getting good response from any 

particular device just like Mobile/Computer/Tablets then we can increase CPC rate on that particular 

device too to be on the top in the search engine. 

 



 

 

Conversions/Phone Calls- Based on the business goals, we run the campaign like smart, search, 

shopping, display campaign. To analyze the PPC benefits, we record people coming to the landing page, 

filling up the form and calling on our number. We’ve privilege in Google Ads to track the conversions 

&phone calls. You can see here the conversions we recorded in last 3 months. 



 

 

 

Ad copies- Ad copies are textual information about the business that shows in the top of Google Search 

engine when some body searches related to that  business. Refer screen-shot. 

 

 

 

 

 

 



 

 

 

 

Extensions- We do have options of adding the extra information below text ads just like our business 

address, phone number, on-going offer to engage customers, prices, images to showcase gallery, link to 

other landing pages etc. This all is known as Call extensions, Callout extension, Images Extensions, 

Sitelink Extensions, lead form extensions, location extensions etc. 

 

 

 

 

 



Ready to optimize your lead generation campaigns? 

 

Schedule a FREE consultation with our team today. 

 

 

Thank You ! 
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